Course:
01.466

Floral Design and Management

Unit 12:
Holiday Arrangements
Lesson 3:

Mother’s Day

QCC:
450, 455, 458, 459, 464 
Objective: 

Design and construct a Mother’s Day arrangement.

Teaching Time:



3 hours
References:

Griner, Charles. Floriculture Designing and Merchandising. Delmar Publishers, Inc. 
Albany, NY.  Current Edition.

Materials and Equipment:

A variety of floral magazines and books

Flowers and supplies to construct an arrangement.
Teaching Procedure

Introduction and Mental Set

Discuss the importance of Mother=s Day and the types of flowers and accessories sold at Mothers Day.

Discussion

1.
Provide copies of floral magazines, books, and textbook.  

Have students search for Mothers Day arrangements and corsages.
2.
Ask students to select one or two designs that they would like to make for Mothes Day

3.
As a class, complete a wholesale flower order stressing the quantities to be ordered and how flowers and supplies are packaged.  When the order is complete, call in the order to your local wholesaler.
4.
When flowers arrive, demonstrate the procedure for making the selected design.  Place the design on display for student observation.
5.
Have the students construct the selected design.  Give assistance where needed.  Ask students to make over any design that does not meet a saleable standard in your judgement.
6.
Provide the students with a copy of the wholesale florist bill and have them calculate the retail selling price of the arrangement or corsage.

Summary
Summarize the lesson

What is the importance of Mothers Day to retail flower sales?

What types of flowers and accessories are sold at Mothers Day?
Evaluation

Provide the students with a copy of the flower arrangement rating scale from the text and evaluate their arrangement or corsage.  Check the rating scales with students to point out errors.
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