Georgia Agriculture Education Curriculum


Course:
01.469
Fruit and Vegetable Production

Unit 10:
Evaluate Harvesting, Grading, Packaging, Storing, and Marketing of Fruit, Nut, and Vegetable Crops
Lesson 4: 
Market Fruit, Nut, and Vegetable Crops

QCC:
44, 374
Objectives: 
1. Describe the marketing process.

2. Recognize the factors that affect the development of marketing strategies.

3. Review government and state marketing programs.

4. Describe methods of marketing fruits and vegetables.

Teaching Time:
Classroom: 1 hour

Laboratory: 
References:
Instructional Materials Service (1998), Agriscience 364: Fruit, nut, and vegetable


Production, 8973-C 

Georgia Fruit and Vegetable Growers Association available on-line at www.gfvga.org.

USDA available on-line at http://usda.mannlib.cornell.edu/usda/reports/general/sb/b9460199.pdf
Additional References:

Swaider, J.M., & Ware, G.W. Producing vegetable crops, 5th, Interstate


Publishing, Inc. Danville, IL, 2002

Maynard, D.N. & Hochmuth, G.J. Knott’s handbook for vegetable growers, 5th  Ed., John Wiley & Sons, Inc., New York, 2007

Materials and Equipment:

IMS Pamphlets 8973-C

Topic Tests 8973-C

Teaching Procedure

Introduction and Mental Set

Have you ever heard of Vidalia Onions?  If you have, it is probably because of a successful campaign to market this Georgia crop.  This marketing strategy is a joint effort by farmers and government agencies.  Marketing is an important aspect in the agricultural industry.

Discussion

1.   What is marketing?
2.   Developing a marketing strategy.
3. Marketing programs.


4.   Activities.


      See page 11 0f 8973-C

Summary

Review important points:

Evaluation
Topic Test
8973-C
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