Georgia Agriculture Education Curriculum



Course: 03.431 Aquaculture


Unit 3:  Marketing Aquaculture

Lesson  1  :
Marketing

QCC:

Objectives:

1. Define Marketing
2. Describe the process of marketing aquaculture
3. Explain the elements in developing a marketing strategy
4. Explain the importance of developing a marketing plan
5. Identify possible market outlets for aquaculture products
6. Select an appropriate market
7. Explain costs in marketing
8. Describe the process of market promotion in aquaculture
9. Identify terms related to marketing with their correct definitions
10. Discuss quality control
Teaching Time:
3 hr
References: Aquaculture Science, Second Edition by Rick Parker

Georgia Ag Ed Power points: 03.431_3.1 Aquaculture PPT Unit 3

Materials and Equipment:

Computer, LCD

Teaching Procedure

1) Have students define Key terms on pg 59
2) International Production
3) Consumption
a) Show Figure 3-1 and 3-2 on pg 60
4) Marketing Plan
a) Marketing Plan
b) Targeting the buyer
i) Supplies
ii) Distributors
c) Product characteristics
d) Buyer Characteristics
e) Marketing system characteristics
f) Creating product pull
g) Providing product push
h) Marketing Activities
i) Assembling
ii) Grading
iii) Transporting
iv) Processing
v) Packaging
vi) Storing
vii) Wholesaling
viii) Retailing
ix) Advertising
i) Select a Market
j) Marketing costs
k) Promotion
l) Processors
m) Fee-fishing
n) Wholesale and retail
o) Live haulers
5) Processing
a) Receiving
b) Deheading
c) Evisceration
d) Skinning
e) Chilling
f) Size grading
g) Product form
h) Freezing
i) Packaging
j) Warehousing
6) Inspection
a) Quality
b) Show table 3-2 and 3-3 on pg 80-81
c) HACCP: An Approach to Food Safety
i) Cutting and trimming defects
ii) Improper boning
d) Quality Control
e) Fresh
f) Processed
g) Show Figure 3-22 and 3-23 on pg 88-89
h) Enrobing
Summary

Marketing is the process of getting the product from the producer to the consumer.  Production matters little if the producer did not identify markets for the product.  Successful marketing also involves developing a marketing strategy and plan. Like production costs, marketing cost add to the final price of the product.

Evaluation


Written Exam
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