Course:
01.466

Floral Design and Management

Unit 19:
Managing the Retail Floral Operation
Lesson 4:

Display

QCC:
450, 455, 456, 458, 459, 465
Objectives: 

1. Distinguish between visual merchandising and display.

2. List the four premiering purposes of a display.

3.
List the secondary purposes of a display.

4.
State the purposes of artistic display.

5.
List the 2 categories of display and give examples of each.

6.
List five display arrangements.

Teaching Time:

4 hours
References:

Griner, Charles. Floriculture Designing and Merchandising. Delmar Publishers, Inc. 
Albany, NY. Current Edition.

Anderson, Gary. Floral Design & Marketing. Ohio Agricultural Education Curriculum 
Materials Service, Columbus, OH. Current Edition.
Materials and Equipment:

Floral Magazines

Materials for constructing window box displays
Teaching Procedure

Introduction and Mental Set

The night before you teach this lesson, look around your house.  Chances are that you or someone in your family has an interesting hobby.  Choose an attention getting item to take to school that next day.  Display the item in a prominent area in the front so that students can see it as they come in the classroom.  Note how many students come up to take a closer look or ask, What’s that?  Do not answer questions at this time.  When you are ready to conduct class, explain the item.  Then ask, Did this display attract attention? Did it arouse your interest?  If yes, then it has met the first two purposes of any display.     
Discussion

1.
Define visual merchandising and displays so that students can distinguish between them.  

Visual merchandising - The manner in which a florist achieves the goal of selling products or services.  This deals with more of the building itself, selling the store more than the products.
Displays-  Refer to the visual and artistic aspect of presenting a product to the customer.
2.
Have students list and discuss the primary purposes of displays.

A.
Attract attention

B.
Arouse interest

C.
Create desire

D.
Initiate buying
3.
Discuss the secondary purposes of displays.  Have students list these in their notebooks.

A.
Impulse buying (Why are magazines and candy displayed at grocery store check out counters?)

B.
Encourage customer to buy something more expensive that planned

C.
Encourage multiple sales

D.
Create store image

E.
Showcasing products

F.
Reinforcing advertising

G.
Educating consumers

H.
Encourage future sales (planting ideas about future gifts, etc.)
4.
Discuss three types of displays.

A.
Artistic displays - designed to stop traffic and focus attention

B.
Themes - based on a specific subject or topic such as:

· Christmas

· Easter

· Valentines Day

· Graduation

· Wedding
C.
Product-oriented displays - focuses on the direct promotion of merchandise
5.
Discuss the 5 types of display arrangements and have students list them in their notebooks.

A.
Repetition arrangement - where height, spacing, and directions are the same for all items

B.
Step arrangement - creates a stair-step pattern which is easy for the eye to follow; often smallest to largest in progression

C.
Zig-zag arrangement - leads eye back and fourth and up and down a display

D.
Pyramid arrangement - triangular arrangement of products with a broad base rising to a center peak.  This is most effective with most merchandise

E.
Radiation arrangement - merchandise appears to radiate from a central point
6.
Activity

A.
Divide class into groups of four.  

B.
Each group should choose one theme such as a holiday or event (suggestions can be found on page 361 in book) and create a display for a floral shop.  (Or specifically the school floral shop.)  

C.
Be sure to tell students which types of supplies they can use from the classroom and which types of supplies they will have to bring from home.  

D.
The first step should be brainstorming and sketching.  Students should have at least two days to work on their display.

E.
Evaluations of the displays can be done by the class, other class periods, yourself or two or three other teachers.

F.
All group members should work together, but if you find that  certain students are either left out or are not pulling their load, you can use the duty assignments below:
· person 1 - secretary - record all ideas during brainstorming, record what each member is responsible for bringing from home, collect phone numbers for group members

· person 2 - responsible for calling all group members the night before the project is due to remind them to bring supplies
· person 3 - artist - responsible for all sketches

· responsible for collecting and returning all supplies needed from the classroom

· person 5 - responsible for communicating ideas to the teacher, asking questions when needed and speaking about the display if required

Summary

Summarize the important points in the chapter that relates to the lesson objectives.
What is the importance of floral displays?

What are visual merchandising and displays?

What are the three types of displays?

What are the five types of display arrangements?
Evaluation
Have students present their window box displays to the class and 

identify the category of the display and the type of design arrangement.

19.4.1
Floral Shop Display Evaluation
Group Members:

________________________

________________________

________________________

________________________

________________________

Rate the following on a scale of 1-5.

F
C-
C
B
A
Attracts Attention.  (People want to look closer.)
1
2
3
4
5

Arouses Interest.  (Holds viewers attention.)

1
2
3
4
5

Creates desire to own the product.


1
2
3
4
5

Initiates buying.  (Contains information on price,
1
2
3
4
5

benefits, or uses of items)




1
2
3
4
5

Check the following that applied:

This display:

[ ]
encouraged impulse buying

[ ]
helped create the store image

[ ]
showcased a product

[ ]
educated the consumer

[ ]
presented gift ideas
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