Course:
01.463 Landscape Design and Management

Unit 1:
Defining the Landscape Industry 
Lesson 2:
Participate in Landscape Organization

GPS:
CTAE-FS-1,CTAE-FS-2,AG-NL-2-A,B
Objectives: 

1.
Identify the purposes of landscape organizations.

2.
Identify the hierarchy of landscape organizations.

3.
Compare the responsibilities of officers, committee members and regular members.

4.
Discuss the need for landscape organizations.
Teaching Time: 

1 hour
References:

Georgia Green Industry website information www.ggia.org

Ingels, Jack E. Landscaping Principles and Practices. Delmar Publishers, Inc. Albany, NY.

American Nursery and Landscape Association- www.anla.org
Association Landscape Contractors of America- www.alca.org
Materials and Equipment:

History of Georgia Horticulture and the Georgia Green Industry Association from www.ggia.org

Teaching Procedure

Introduction and Mental Set

Who belongs to a club?  Why do you belong to that club? What is the value of being a member of a professional organization?

Discussion

1.
Review Defining Groups and Why People Belong to Groups.  04.441  Unit 8, Lesson 1.

2.
Distribute and discuss handout 1.2.1.  Students select a trade organization and obtain information.

3.
Distribute and discuss handout 1.2.2.  Students read 

History of Georgia Horticulture and the Georgia Green Industry Association and answer questions related to the reading.

4.
Invite a Georgia Green Industry representative to talk to the class about the purpose of landscape organization and ways to participate in a professional organization. 

Summary
Teacher review the opportunities and responsibilities of belonging to a professional organization.

Evaluation
Ask students to write a paragraph on the reason for belonging to a professional organization. 
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Professional Organizations for Landscape and Turfgrass Management

These professional organizations have sites on the World Wide Web that relate to landscape turfgrass management. 

	American Seed Trade Association 
	American Society of Agronomy 
	American Society of Golf Course Architects 

	American Society of Landscape Architects 
	Arbor Day Institute 
	Associated Landscape Contractors Association 

	Audubon Cooperative Sanctuary System 
	Center for Aquatic Weed Control 
	Environmental Protection Agency 

	Florida Turfgrass Homepage 
	Georgia Center for Continuing Education 
	Georgia Department of Agriculture 

	Georgia Golf Course Superintendents Association 
	Georgia State Golf Association 
	Georgia Turfgrass Foundation Trust 

	Golf Course Superintendents Association of America 
	GreenSearch, Inc. 


	Grounds Maintenance Magazine 

	HortWorld
Alternate HortWorld 
	Irrigation Association 
	Keep America Beautiful 

	Metro Atlanta Landscape and Turf Association 
	Michigan State University Turfgrass Information Center 
	National Arborist Association 

	National Golf Course Owners Association 
	National Lawn & Garden Distributors Association 
	National Parks & Conservation Association 

	National Recreation & Park Association 
	National Recreation & Park Association 
	National Wildlife Federation 

	Outdoor Power Equipment Institute 
	Professional Lawn Care Association of America 
	Responsible Industry for a Sound Environment 

	Soil & Water Conservation Society 
	Sports Turf Managers Association 
	Turfgrass Producers International 

	United States Golf Association 
	UrbanAg Network 
	Weed Science Society of America 
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Trade Organization Worksheet

Name of Trade Organization

Mailing Address

Phone Number

Website Address

Purpose(s) of Organization

Amount of Money to Join Organization
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A History of Georgia Horticulture and 

The Georgia Green Industry Association

The horticulture industry has a long history in the state of Georgia and finds its roots at the former P.J. Berckmans' Fruitlands Nursery near Augusta. P.J. Berckmans influence is still seen all over the south through his work in the fruit and ornamental industry and in 1908 the U.S. Department of Agriculture declared that he had done more for American horticulture than almost any other man. Fruitlands Nursery became a world-class experimental station as well as a botanical garden which disseminated many of the most valuable plants of the southern horticulturist including Honey peaches, Kelsey plum, Japanese persimmon, hardy lemon, Amoor River privet, Berckmans dwarf arborvitae, eleagnus, wisteria and other fruits and ornamentals. Fruitlands Nursery is still at the forefront of interest in Georgia. The nursery is now known as the Augusta National Golf Club and annually hosts the Masters Golf Tournament. 

The Augusta National Club House is the original family home of the Berckmans. During the late 1800s Berckmans began the Georgia Horticultural Society, which became the parent organization for several groups, including the Georgia Nurserymen's Association (GNA). GNA served the horticulture industry throughout the state until 1990 when GNA merged with the Georgia Association of Landscape Professionals to form the Georgia Green Industry Association (GGIA). A need for a more unified voice to serve growers, landscapers, and retail garden 
centers provided the catalyst to form GGIA. 

Horticulture is one of the fastest growing segments in Georgia agriculture. Gross sales of nursery, greenhouse and turf products grown in Georgia in 1995 totaled nearly  $207 million. This was 8 percent above 1994 and 54 percent above 
1991. Georgia has over 19,500 acres producing horticultural products and is ranked among the top fifteen horticultural producing states in nation. 

Georgia is home to four of the nation's Top 100 Nursery Growers and is home to the largest container nursery east of the Mississippi River.  The metro-
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Atlanta area is home to several of the best landscape companies in the nation as well as home to one of the nation's largest  family-owned retail garden chains. Atlanta is also corporate headquarters  for the nation's number one retailer of plants through home and garden center stores. Today's horticultural community employs over 40,000 Georgians. Once Georgia-produced horticultural commodities are sold  and established in the landscape, the added value of the product exceeds 
$2 billion annually. 

The rapid growth of Georgia's green industry has turned a very young association into a thriving one. GGIA produces an annual trade show each January. The 1996 event showcased 264 booths with almost 2,500 people in attendance. First class educational seminars are offered in conjunction with the trade show. In addition, each Division of GGIA (Landscape, Retail, and Wholesale) provides educational seminars throughout the year incorporating current topics of interest in each particular discipline of the industry. GGIA also cooperates with the state's Extension Service to host several educational events each year. 
                    GGIA updated a certification exam formerly administered by GNA. The 
exam is designed for retailers and growers and is a measurement of general horticultural knowledge, pest and disease identification, selling and customer service techniques, and includes a plant identification portion. Successful participants receive the "Certified Plant Professional - Retail  Specialist" title. 

GGIA has developed another exam for landscape professionals which includes written test skills ranging from reading a blueprint to choosing the best plant for a given situation. The hands-on portion of the exam takes about eight hours to complete. Test applicants must demonstrate proficiency in nine areas of common landscape tasks. Successful participants in this exam receive the "Certified Landscape Specialist" designation. 

As the State Legislature convenes each January, GGIA is busy providing legislative monitoring and reporting services to its membership. Each February, GGIA visits the Capitol taking a plant to each legislator and staff member. This activity has allowed GGIA the opportunity to educate the elected officials about the scope of the green industry in the state. 

The Journal is the monthly publication of the Association. The Journal includes research reports, legislative updates, marketing tips, new products, and upcoming events in each issue. Many members say The Journal always finds its way into the "must read" stack of publications. 

All projects of GGIA are directed by volunteer leadership in three Divisions of the association - Landscape, Retail, and Wholesale. There are six standing committees serving the GGIA membership of over 600 firms. Five working meetings of the Divisional Boards and Committees are held each year. The Executive Committee holds two additional meetings annually. Finally, a two-day 
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planning session is held each summer. 

Although GGIA is one of the youngest horticultural associations in the south, it is a very active organization. As the industry continues its rapid growth, GGIA is providing services to meet the demands of its membership. The future of the state's horticulture industry and GGIA is bright. 
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A History of Georgia Horticulture and

The Georgia Green Industry Association Study Questions

1.
Who was one of the pioneers of the Georgia horticulture industry?

2.
What was the name of his nursery and where was it located?

3.
What did the U.S. Department of Agriculture do in 1908?

4.
Which organization did Berckmans start in the late 1800s?

5.
What does GNA represent?

6.
What does GGIA represent?

7.
In Georgia, what was the gross sales of nursery, greenhouse, and turf products in 1995?

8.
In Georgia, how many people are employed in the horticulture industry?
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9.
What are two certification exams administered by GGIA?

10.
What is the title of the monthly publication of the GGIA?
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