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Course:
AG-MKT - 01.413 Marketing Agricultural Products and Services

Unit 1:
Selling Agricultural Products and Services 
Lesson 4:
Ethical Practices 

Georgia Performance Standards:
AG-MKT-2 e
Academic Standards:

     ELA10LSV1, ELA11LSV2, ELA8LSV2  
National Standards: 
ABS.02.01.02.a





Objectives: 

1.
Explain ethics in agribusiness.

Teaching Time:
2 hours
Grades: 9-12

Essential Question: What role do ethics play in Agribusiness?
Unit Understandings, Themes, and Concepts:  Students will gain an understanding of ethics as they pertain to agribusiness.
Primary Learning Goals:  Students will be able to explain the role of ethics in agribusiness.

Students with disabilities: For students with disabilities, the instructor should refer to the individual student's IEP to insure that the accommodations specified in the IEP are being provided within the classroom setting. Instructors should familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation within any given instructional activity or requirement.

Assessment Method/Type:

____ Constructed Response

____ Peer Assessment

_X__ Combined Methods


____ Selected Response

____ Informal Checks


____ Self Assessment

References:

Materials and Equipment:

Overhead projector





Transparency 

Eraser board






Handout 

LCD Projector






Computer

POWERPOINTS:



Web Resources:

Additional Web Resources:
Georgia Performance Standards:
            AG-MKT-2 e
AG-MKT-2. The student will demonstrate principles of salesmanship and customer service.


e.
Explain ethics in agribusiness.

Academic Standards:


ELA10LSV1, ELA11LSV2, ELA8LSV2  
ELA10LSV1   The student participates in student-to-teacher, student-to-student, and group verbal interactions.

ELA11LSV2   The student formulates reasoned judgments about written and oral

communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrate solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.

ELA8LSV2   The student listens to and views various forms of text and media in order to gather and share information, persuade others, and express and understand ideas. The student will select and critically analyze messages using rubrics as assessment tools. 
Teaching Procedure

Lecture Notes:  Lesson 1.4, Objective 1:

1. Explain ethics in agribusiness

Q: What does it mean to be ethical?

A: To be in accordance with the rules or standards for right conduct or practice.

To explore agribusiness ethics, explore this scholastic article, paying special attention to the fourth paragraph: 
A.  Agribusiness Ethics: Specifying the Terms of the Contract

B. Jeffrey Burkhardt

C. Journal of Business Ethics, Vol. 5, No. 4 (Aug., 1986), pp. 333-345 (article consists of 13 pages)

D. Published by: Springer
Stable URL: http://www.jstor.org/stable/25071596
[image: image2.png]Agribusiness Ethics:

Specifying the Terms of the Contract

Jeffrey Burkhardt

ABSTRACT. Agricultural production in the western
world in our time is primarily agribusiness. As such, a
business ethics approach can be extended to agricultural
production. Given the nature of the agricultural produc-
tion system, however, not only are general principles for
business ethics applicable, but more specific obligations
need to be generated. A social contract approach such a5
‘Donaldson's, with modifications, serves to provide both
the general principles for the ethical practice of agribus
ness, as well as more specific obligations for agents in the
production system. An analysis of three cases is offered
in order to highlight echical issues particular to agril
ness, as well as to provide content for the prin
which the social contract view regarding agribusiness can
be seen to generate.

The ethical issues involved in_ agriculeure are
numerous and complex, as William Aiken has
shown in his chapter on ethics in agriculture in
Tom Regan’s edited Earthbound,! and else-
where.2 And, Aiken has taken us a very long
way toward a viable cthical analysis of agricul-
ture hrough his careful “mapping” of the range
of options with which we must contend in moral
reflection on the cconomics, politics, and
ecology of food production. The importance of
these issues for present and future generations,
as well as for the very survival of plant and

Jeffrey Burkhardt is Assistant Professor of Philosophy
at the University of Florida. He won the NSF-EVIST
grant in 1983 His most recent publications are:
“Business Ethics: Ideology or Utopia?’ Metaphilosophy
(July, 1985); What do We Mean by Asking Whether
Economics is a Science?” in Why Economics is Not
Yet a Science, ed. A Eichner (M. E. Sharpe, 1983);
and ‘Review of The Bureaucratization of Socialism
by D. L. Hodges’ Dialoguc, Canadian Philosophical
Review (1982).

animal species, suggests that additional work in
the ethics of agriculture is necessary. Further-
more, since agricultural practice in the Western
world in our time is primarily a business activity,
agricultural ethics can, and should, be conceived
of in terms of the cthics of the business of
agricultural production. My aim in this paper is
to extend agricultural ethics into business ethics
— and vice versa.

In  one respect, agribusiness ethics
is a simple extension of business ethics.
Principles for the ethical practice of agribusi-
ness are specific applications of principles for
the echical practice of business. In this regard,
the justification of such principles follows jus-
tificatory procedures for principles for business
ethics in general. However, in another respect,
given the nature of the agribusiness system,
there are special problems not addressable by
“standard” business ethics. ““Agribusiness,” that
is, is a somewhat misleading term, in so far as
the agriculrural production system is a complex
network of different kinds of business from
input suppliers to retailers, as well as labor,
public sector rescarchers, ctc. (see Figure 1).
Thus, it is necessary to establish not only the
broader ethical principles for agribusiness as
business, but also more specific obligations for
agribusinesses as agents in the agricultural
production system.

In this paper, then, I present an analysis of a
foundation for, and implications of, agribusiness
ethics. In Section 1, I explain why a social con-
tract model of the sore that Donaldson? has
provided as a foundation for business echics is
wellsuited — though with important modifica-
tions — to agribusiness ethics. In Section 11, T
discuss three current ethical issues that have

Jounal of Business Ethics 5 (1986) 333-345.
©1986 by D. Reidel Publishing Company.




Activity: Lesson 1.4, Objective 1:
Present the students with different scenarios that challenge ethics in Agribusiness.    Note:  the article stated that some problems in Agribusiness are not addressable by standard business ethics alone.

Possible ideas:

· Confronting animal rights activists tactfully

· Dealing with rising popularity for “going organic”

· Differing views on ethics in engineering ethics in genetic engineering

Summary                                                                                                        

Evaluation

Written test

Daily Notes

Class Participation

Individual Learning Assignment

Daily Food Log

Group Learning Activity

Presentation Learning Activity

Teacher Notes

Essential Question: What role do ethics play in agribusiness?

Vocabulary

Ethics

Ethical
Lesson Evaluation

1) Define ethics.

List three scenarios that call for ethics in agribusiness.

2) 

3)

4)

5) Explain a situation where you have exhibited good ethics.

Lesson Evaluation

Answers will vary

1)

2)

3)

4)

5)
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