Georgia Agriculture Education Curriculum



Course:     01.465
Turf Production and  Management

Unit 6: Developing a Sod Business
Lesson 2: Prepare a Market and Pricing Strategy
QCC:
468, 470, 473, 474, 477, 478, 479, 481, 483, 485
Objectives: 


1.
Describe the marketing strategies that maximize profits.


2.
List the procedures for determining product prices.


3.
Discuss the advantages and disadvantages of retail and wholesale markets.


4.
Research the grades of product material for pricing.


5.
Recognize marketing trends.

Teaching Time:



References:  

The outline for lessons in the Turf Production and Management course were taken from the instructional materials titled Landscape, Lawn Care and Golf Course Management, available from the National Council on Agricultural Education.  Visit their website at http://www.agedhq.org/councilindex.cfm to order the turf teaching materials to accompany these lessons.

The lessons here will be completed in another version of the Georgia Ag Ed CD curriculum project. 

Materials and Equipment:

PowerPoints are on Agricultural Education CD Set:
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